UC AHEC Community Advisory Committee Meeting Minutes – September 9, 2025	 
Present: Pat Achoe/UC College of Pharmacy, Tiffany Mattingly/The Health Collaborative, Yatra Patel/AHEC Scholar, and Brenda Poynter/UC Clermont 
Staff: Dr. Sarah Pickle, Sharron DiMario, and Ella Woody 
Guest: Josie Masset/ThinkTV 
The meeting began with introductions led by Tiffany Mattingly. 
The first major item was a presentation from Jossie Masset of ThinkTV on the “American Graduate Jobs Explained” initiative. This project is designed to create social media content aimed at young people, with a focus on raising awareness of high-demand healthcare careers. Jossie described the program’s goals and outlined how it leverages media storytelling to attract interest in the healthcare field. The group discussed opportunities for collaboration, including the possibility of showcasing local medical facilities and training programs in upcoming content. They also noted the importance of connecting this work with real student and trainee experiences to make the content both authentic and engaging. 
The conversation then shifted to broader challenges in healthcare staffing and recruitment, particularly in underserved and rural areas. Members emphasized that while social media can broaden reach, the systemic issues around workforce shortages, training pipelines, and rural access remain significant hurdles. Several participants underscored the need for partnerships between educational institutions, healthcare systems, and media to present realistic but inspiring pathways into healthcare careers. 
The final portion of the meeting focused on leveraging social media platforms and AI-driven tools for healthcare recruitment. The discussion included: 
· Best practices for content strategy, such as tailoring messaging to the interests and platforms most used by young people. 
· The potential of AI tools to help streamline content creation, target specific audiences, and analyze reach/impact. 
· The critical importance of maintaining human connection and authenticity, even when using advanced tools. Participants agreed that while AI and social media are valuable, recruitment in healthcare ultimately depends on building trust, showing genuine stories, and reflecting the values of compassion and service that define the profession. 
The meeting closed with recognition that these conversations connect directly to ongoing challenges in the healthcare workforce, and that future collaboration between media organizations, educators, and healthcare leaders will be key to developing effective strategies. 
Reminder was given that next AHEC meeting is Dec 9, 2025 meeting, 7-8 pm via Zoom.  
 

